. .

OBJECTIVE

To raise the profile of UKSA as a charity as well as reinforcing

its position as a leading maritime training organisation

STRATEGY

Targeted national,
consumer and marine media
with relevant news stories
promoting charitable
offering and training ability
Utilised case studies to drive
coverage and bring the
company to life

Supported company
re-branding exercise

Four features in the
Financial Times profiling
training opportunities
Interview with CEO in
leading charity magazine,
Third Sector

Targeted coverage across
trade and regional media

2009
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ONES TO
WATCH

UK Sailing
Academy

UKSA provides activities
such as yacht racing for
disadvantaged young peoplt

‘Who is your chair?

David Lister, a professional
landlord and stamp dealer. He
hasbeen a trustee for 15 years
and chair for five.

Any other notable trustees?
Among the seven trustees are
Stephen Chipperfield, who has
abackground in marketing and
puts abig emphasis on the
impact of our work, and Ben
Cussons, a former yachtsman.

Learnsbhc INes

Richard Doritass

on cz'?'xyth/ingyu‘l A
weed to knowto ga

start sailings ; How often does the board meet
Six times a year. There are also
4 — co‘lr!:ferse: ::ecaa: effectivi
Academy with ==
2y have enough input.
door open to all ..
b ; ancereview?

n has changed over

- [ three years, with more
« 5is on working with

- iand making sure what
* [@sanimpact. Asaresull
“ pchanged our auditors
re will be more emphasi:
« Ive-year strategies.

o BEHIND

" )you recruit trustees?
look around our circle
. dsand supportersand
. vertise locally and

McKenna Townsend
public relations



http://www.uksa.org/index.asp

